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• Design engineers

• Engineers

• Technicians

• Purchasers

• Production managers

• Students

Our target group



• Wide range of products

• Extensive informations

• Technical assistance

• Benefits working assistance

• Access via PC and mobile devices

• Standardized business workflows

What to expect our target group























1. Website with spring shop

2. CAD applications

3. Forum / Blog

4. Spring calculation program

5. Video channel

6. White Papers

Ranking Pre-Sales-Channels



100 %
Relevance for target

groups

What makes CAD data so strong



Onpage on federnshop.com



Offline on DVD



Offpage on partcommunity.com



Why partcommunity.com

• 600 CAD product catalogs

• 650 million page impressions / year

• 450,000 parts management users

• More interesting specials for 

designers

• CAD download with all standard 

and native formats

• Applications via web and app



• CAD data are freely available.

• CAD data support the work.

• CAD data are manufacturer-specific.

• CAD data give planning certainty.

• CAD data are an essential part of any product 
development and therefore template in the             
ordering process.

How do CAD data influence 

procurement decision



86 % 
of the downloaded CAD data 

are following ordered.

How do CAD data influence 

procurement decision



Why still Multi-Channel



With two, three marketing 
channels the customer value 
and advertising effect of the 

company is limited.



Why still Multi-Channel



With a multi-channel strategy 
the customer value and 

advertising effect is multiple 
larger.



• 90 000 visitors monthly on FEDERNSHOP.com

• 18 000 CAD data download per month

• 15 000 visitors monthly on FEDERN-FORUM.de and

BLOG.FEDERNSHOP.com

• 300 000 downloaded spring calculation programs

• 24 300 video views on YouTube

• 216 top-10 rankings on Google

• 5 250 links to FEDERNSHOP.com

The Result



• „The CAD data offer will play furthermore a very 
important role in the multi-channel-marketing in the 
future “

• „With industry 4.0 more marketing channels will be added 
to support the interconnection and automation of 
product and business processes “

Prospectus



Thank you!


